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Next-steps are what motivate me. Always improving, 
always looking ahead at the next big thing — I 

specialize in what hasn’t been done. Grounded in 
the principles of design and color theory, my layered 

understanding of design rules allows me to effectively 
break them. I am a unique perspective oft‑needed  

in an ever‑shifting digital age.
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OUTSIDE INSIDEOUTSIDE INSIDE

Get your new home in tip top shape for your 

housewarming party!GET 10% OFF
cleaning services with code:XXXXXXXXXXXXXXCall (888) 490-4227 and mention code above

or directly visit merrymaids.com/beyondmerry
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Create the Perfect Registry!

In-store, Online or On the App

bedbathandbeyond.com/housewarming

ALL MOVED IN?

GEAR UP FOR YOUR HOUSEWARMING PARTY!

THANK YOU MANAGER
Remember every gift 
and guest with one easy 
online list.

ASK A FRIENDInvite your friends to 
recommend items they 
know you will love.

IN-STORE EXPERTSReceive expert registry advice 

tailored to your lifestyle with 

our in-store consultants.

REGISTRY ANALYZER
Balance your registry 
with great gifts at every 
price range.

 ©2019 Bed Bath & Beyond Inc. and its subsidiaries.
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Text COLLEGE along with your 

email address to 239663.

10187
37000

00000
19288

Hey BBYO teens & 

supporters, don’t forget to 

sign up for college off ers! 

2020
%%
OFFOFF

MO: VYDD-6SCNSINGLE ITEM

Off er expires 10/15/19

Copies not accepted. Limit one coupon, Savings Certifi c
ate, special offer, or discount per item; cannot be combined with a price match. Coupon valid for one use only; electronic copies of physical coupons are treated as 

one coupon. Any return of purchase will reduce your savings proportionately. The costs of shipping or delivery; taxes or gift cards are not counted toward any minimum purchase required, and coupon cannot be applied 

to such items. Not valid for wholesale or resale purchases; no discounts or other offers can be applied to payment of membership program fees or home and furniture installation services. Company reserves the right 

to limit quantities. Valid only in the U.S. Offer excludes the following: A Pea in the Pod®, Arlo, August Home, Babyletto™, BABYZEN™,BÉABA®, Belkin WeMo, Bell’o
®, Blendtec®, BOB®, BOXED Products, Breville

®, Bric’s, 

Britax®, Bugaboo®, Canary, clek®, Circle with Disney, Coravin®, Cybex® Platinum, DJI, DKNY, DockATot®, doona™, Dyson, Fitbit™, franklin & ben™, Fuji, Global Cutlery, Google, Graco® 4Ever® Car Seats, HALO® Bassinest®, 

HP®, Ilumi, Instant Pot/Instant Brands, iRobot i7 Series, Joolz, Jura, Kai Wasabi, kate spade new york, Kenneth Cole, Kenwood, Le Creuset®, Lenovo, Luma, Magnolia Home, marimekko®, Medela, Miele®, Mima®, Miyabi, 

Motherhood Maternity
®, Nanit, Nautica®, Nest, Nursery Works™, Owlet, Peg Pérego, Polaroid, Purple® Mattresses and Bases, Ring, Roku, ScanPan®, Sealy® Hybrid Mattresses & Bases, Segway, Shun, simplehuman®, 

Staub, Stearns & Foster® Mattresses and Bases, Stokke®, Svan®, Technivorm Moccamaster, Thule®, Toto, Toucan, TP Link, UGG®, Under Armour®, UPPAbaby®, Vera Bradley®, Vera Wang, Vitamix®, Waterford
®, Weber, 

Westinghouse TVs, Wüsthof®, Zwilling J.A. Henckels Cutlery, diapers, wipes, formula, baby food, or portrait studio services. Alcoholic beverages excluded where required by law. This offer does not apply to alcoholic 

beverages purchased in New Jersey. Additional online items excluded. See www.bedbathandbeyond.com/exclusions3

Valid in-store US and Canada, US online only

OMNBBB115666
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Booklets & Flyers

Additional program benefits:

Our expert team, backed by decades of experience, will manage the 

program while giving you the freedom to set parameters that work for your 
staff and your specific business needs. 

©2022 SR Max® Slip-Resistant Shoes

We know you don’t want to be in the shoe business.So we take care of all the details.

         We manage and provide: 
Efficient account setup Staff eligibility and participation/subsidy tracking

Simplified payroll deduction process & invoicing Quick shippingIn-house customer serviceCustomized reporting

99% 
of orders filled with little to no backorders

Selection 
customization

Corporate discounts Free shipping, returns and exchanges
Proprietary MaxTRAX® slip-resistance 

technology

$5,000 slip & fall indemnity 
program

30-day satisfaction guarantee
6-month defect warranty

Your partner in safety.

We know that not all “slip-resistant” shoes 

are created equal, that’s why we test 

each shoe we carry to ensure it meets 

our coefficient of friction (CoF) standards. 

Sometimes that means turning down 

great-looking products from top brands, 

shoes that we know would be big sellers, 

but the safety of your employees matters 

more to us than a quick sale. You can 

trust that footwear offered by SR Max® is 

designed with safety in mind. 

We took this dedication a step further and 

created our own slip-resistant outsole. 

Our MaxTRAX® slip-resistance technology 

is trusted by brands like Timberland Pro, 

Skechers Work, Reebok, Rockport Works, 

and, of course, SR Max®.

We’re here to make your life easier, 

providing comfortable slip-resistant 

footwear from the brands you know and 

love, backed by a customized program 

designed to meet your specific needs. 

We’re in the shoe business so you don’t 

have to be.

Who is  SR Max® ?

Go OVER THE EDGE for The Arc!

To go OVER THE EDGE you will need to register, pay a $75 
registration fee to hold your spot, and then start your fundraising! 
You will need to raise a total of $1,000 to go OVER THE EDGE; 
however, there’s no reason to stop there! Check out below the perks 
you get for exceeding your $1,000 goal!

Sign up for the once-in-a-lifetime experience of rappelling down 
Embassy Suites Airport Greensboro, a 7-story hotel! Not only will you 
get the experience of a lifetime, but you’ll also help change the lives 
of young adults with intellectual and developmental disabilities by 
supporting The Arc of High Point.

In addition to the above individual perks, there will be team prizes 
and recognition for the top three teams!!!

• Medallion (an ambassador from The Arc will place 
medallions on rappellers at the base camp)• Digital photos of your rappel• T-shirt

All of the above plus... • Challenge coin with our Ambassador photo • Rubber bracelet • Hat

All of the above plus... • Custom event tumbler • 2 tickets to VIP tent

All of the above plus... • 2 additional tickets to VIP tent• Go Pro on helmet

All of the above plus... • 4 additional tickets to VIP tent • Name on The Arc of High Point website for a year 
• The knowledge you funded a full Wild & Free Scholarship! 

$1000 
 raised

$1500 
 raised

$2000 
 raised

$3000 
 raised

$5000 
 raised

Rappeler SWAG incentives

Visit  tinyurl.com/422fjpk6   or call  336-202-6192 to learn more.

EVENT DATE:  Saturday, March 15, 2025LOCATION:  Embassy Suites by Hilton Greensboro Airport 
                         204 Centreport Drive, Greensboro, NC 27409
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Brand Guide

1© 2021 SR Max®

Design Guide 
December, 2021 / V.1.1

2© 2021 SR Max®

Visual Design Cheatsheet

Visual principles: Moving forward Visual principles: A clean mess

Brand assets
The goal of this document is to establish SR Max® not only as a competent, customer-friendly safety 
shoe company, but an exciting one full of personality. Many safety shoe companies are knowledgeable, 
but we’re a step above in that we live and breathe safety, and we want to share that excitement with our 
customers in a way that is memorable.

SR Max® believes in keeping you working and moving safely 
by making messes one less concern in the workplace.

Through the use of energetic colors and dynamic layouts we 
can recreate the sense of excitement and momentum that 
can’t be stopped by these everyday messes.

SR Max® thrives in messes because we know that they are 
an inevitable part of a hard day’s work. We exist to make 
sure that those messes don’t slow you down, and that’s why 
we’ve incorporated different, yet cohesive, elements into our 
design philosophy. This creates a “clean mess,” representing 
ourselves in a way that feels varied, yet consistent. This 
includes the use of overlapping elements and a combination 
of standard and non-standard shapes or “spills”.

The Logo

MaxTRAX®

Typography Vectors

Colors

The “X”

Spills and slicks are not an obstacle — we keep 
you moving forward.

Messes are part of working and a  
part of our identity.

Key ideas:  
Energy and excitement

Key ideas:  
Variety and simplicity Montserrat Bold

Montserrat Medium
Montserrat Light

3© 2021 SR Max®

Logo Cheatsheet

The “X” alone

Don’ts

Alternative colors:

Alternative colors:

Wordmark Wordmark with descriptor line
The “X” serves as the primary mark for SR Max®. 
Representing more than just a logo, the “X” is 
an iconic mark and differentiator that will help 
solidify our brand in the minds of our audience. 

Avoid using 
noticeable  
shadows.

Do not use 
colors other 
than green.

Do not use in 
illegible
instances.

Clearspace is equal to the width of 
one leg of the “X”.

Clearspace is equal to the 
height of the “X” in the  
SR Max wordmark for 
both versions

Minimum height:

Print: 4 mm
Digital: 15 px

Vertical lockup 
minimum height:

Print: 8 mm
Digital: 30 px

Vertical lockup 
minimum height:

Print: 24 mm
Digital: 90 px

Horizontal lockup 
minimum height:

Print: 8 mm
Digital: 30 px

Use of the “X” by itself
is governed by the “X” factor.
For best practices, refer to the  
“X” Cheatsheet.

Vertical and horizontal lockups 
exist to maintain legibility 
across mediums. The vertical 
lockup takes precedent, 
whenever possible.

Similar to the regular 
wordmark, both vertical and 
horizontal lockups exist, and 
vertical takes precedent.

Clearspace is also equal to 
the height of the “X” in the  
SR Max wordmark

Along with the name being 
changed to white, on darker 
backgrounds the tagline color  
is shifted to a lighter gray.

On darker backgrounds, the 
wordmark is changed to white.

An alternative, all-green 
version is acceptable only if 
the design is exclusively using 
a flat,  black-green or white-
green palette and no other 
colors are in use.

Do not use 
the “X” as a 
letterform.

Horizontal lockup minimum height:

Print: 4 mm
Digital: 15 px

4© 2021 SR Max®

The “X” Cheatsheet

The “X” factor refers to the ways in which our 
icon is used creatively and dynamically outside 
of the logo. The ways our “X” is used need to be 
careful and thoughtful in order to maintain its 
integrity as a symbol.

The “X” factor

Icon + photographyCropping/visibility

Token/avatar

The “X” factor is all about using our icon in a way that 
either occurs naturally or supports an idea.

Combining the “X” with photography puts our icon in the 
middle of the action. Having elements of the image overlap or 
interact with the “X” helps enhance dynamic design and depth.

The token is an additional option for social media profiles 
and app icons. It can also serve as a good brand indicator in 
social media thumbnails.

Do not use the token in 
conjunction with the wordmark.

Occuring naturally Supports an idea

Side-note: The only instance the “X” can be portrayed without 
being green is in the context of the shoe imprint or packaging.

Parts of the “X” are not to be used as decoration without 
supporting an idea. Avoid repeating the “X” element  
three times in a row.

Avoid extending past the recommended crops.

Use the provided examples as a guide to maintain the integrity of 
the “X”. Approximately 70% of the icon should remain uncovered.

Do not horizontally crop the top half of the icon.



5© 2021 SR Max®

MaxTRAX® Cheatsheet

Our patented MaxTRAX® technology is one 
of the main differentiators. Its consistent and 
widespread use serves to highlight our brand 
and draw attention to our strengths.

The icon alone

Powered by MaxTRAX® MaxTRAX® patterns

Side-note: In type, always capitalize the ‘M’ and ‘TRAX’ in MaxTRAX®, 
and include the registration icon.

Clearspace is equal to the 
height of the “X”.

Clearspace is equal to the 
height of the “X”.

Minimum height:

Print: 10 mm
Digital: 36 px

Acceptable colors
Acceptable colors

Vertical and horizontal 
lockups exist to maintain 
legibility across mediums. 
The vertical lockup takes 
precedent whenever possible.

Horizontal lockup minimum height:

Print: 1.5 mm
Digital: 6 px

Vertical lockup 
minimum height:

Print: 10 mm
Digital: 36 px

The MaxTRAX® icon serves as both the pattern for our outsole and 
a pattern for our brand. Using it in subtle ways helps keep it at the 
forefront of our audience’s mind, while not feeling forced.

Adding transparency is a usefool tool to enhance depth 
and visual variety.

Do not rotate the pattern horizontally, or use colors other than 
black, white or green.

6© 2021 SR Max®

Brand Colors Cheatsheet

We’re an energetic brand with lots of contrast 
and bright green accents. Balance and 
proportion are important. The use of negative 
space and secondary brand colors help give 
our core color identity room to breathe.

Remember: Not every application will have the same 
balance of color. The overall color proportion of our 
brand includes plenty of breathing room through use 
of black and white, with highlights of green.  
 
Although we are a green brand, secondary colors play 
an important role in creating dynamic tension. Include 
these as accents in the brand experience.

Core colors

Overall color proportions

Secondary colors

SR Max Green
Pantone 7482C
CMYK: 78/0/95/0
RGB: 34/178/81
Hex #22b251

White

Light Green 
CMYK 49/0/78/0
RBG 130/225/107
Hex #82e16b

Blue  
CMYK 82/4/0/21
RBG 36/193/201
Hex #24c1c9

Cold Gray
CMYK: 3/1/0/6 
RGB: 232/237/239
Hex #e8edef

Black  
CMYK 0/0/0/100
RBG 0/0/0
Hex #000000

Dark Green  
CMYK 89/28/100/17
RBG 0/120/42
Hex #00782a

Dark Blue  
CMYK 82/3/0/65 
RBG 16/86/89
Hex #105659

Neutrals  
CMYK 0/0/0/7 
Hex #ececec

CMYK 0/0/0/28
Hex #b7b7b7

CMYK 0/0/0/50
Hex #828282

CMYK 0/0/0/75
Hex #414141

White
CMYK 0/0/0/0
RBG 255/255/255
Hex #ffffff

Light Blue 
CMYK 28/2/0/6
RBG 173/236/240
Hex #adecf0

Polar
CMYK 9/3/0/5
RBG 220/235/242
Hex #dceaf2

Black

SR Max® 
Green

Secondary 
colors

7© 2021 SR Max®

Typography Cheatsheet

Overview

Typesetting Color applications
Print Digital

Montserrat is the go-to font for everything we 
do. It has nine different weights and italics for 
each, giving it the versatility our brand needs 
for every situation.

Montserrat Black 
Montserrat ExtraBold 
Montserrat Bold
Montserrat SemiBold
Montserrat Medium
Montserrat Regular
Montserrat Light 
Montserrat ExtraLight
Montserrat Thin

Additional flair
Occassionally, it is acceptable to use additional fonts for 
headings to give a design piece its own personality. Decorative 
fonts as headings work well to highlight a shoe as being 
rugged, luxurious or youthful.

Also, if text or a callout needs to be emphasized, it can be done 
so by utilizing multiple font weights or colors to give hierarchy.

Italics can also be used for  
emphasis, titles, etc.

Headlines can be  
Bold 

Headlines can be 
ExtraBold

Headlines can be 
Black

Body copy can be Light, using 
SemiBold for emphasis 

Body copy can be Regular, using 
SemiBold or Bold for emphasis

Body copy can be Medium, using 
Bold for emphasis

P
re

fe
rr

ed
P

re
fe

rr
ed

White on Green

Black on Green

White on Black

Green on Black

Green on White

Black on White

Green text should only ever be  
used for emphasis.

8© 2021 SR Max®

Avoid over-use of any one particular ilustration  
throughout media. 

Reserve the spill exclusively for instances where slip resistance 
is emphasized. 

Avoid using any colors other than the standard green  
for the spill.

Waves should be kept large and smooth with a low frequency.

Blobs emphasize mess, and should overlap with each other 
often. When overlapping, use either a striped pattern or 
transparent blending effect. Overlaps should always be  
explicit, not hidden, in order to add depth and better  
mimic how spills blend together.

Vector Cheatsheet

Vector illustrations bring our color palette 
to life and celebrate our identity in slip 
resistance. These impactful graphic devices 
should be used thoughtfully and carefully.

Vectors

Vectors (cont.) Don’ts

Spills

Streaks

Waves

Blobs

Parking Pass
NEW LOOK, 
SAME TRUSTED  
SLIP RESISTANCE.

Brand Guide (Cont.)
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Compositing
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All Terrain Beach Wagon

EASY EASTER 
ENTERTAINING

LIMITED-TIME DEALS
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Hawaii Circular April, 2019

ORIGINAL

EDITED FINAL COVER

249 99 
original 349.99

Cuisinart® 5.5qt  
Stand Mixer

$100 OFF
VALID NOW THRU 26/MAY

SAVE ON INSTANT POT® + OUR PRICE-STALKER PICKS! 

TM

 ALL  CUISINART®  
STAND MIXER 
ATTACHMENTS

PLUS 20% OFF 

VALID NOW THRU 26/MAY

 SELECT  
NESPRESSO®  
MACHINES
VALID 26/APR THRU 16/MAY

99 99 
original 179.99

Nespresso® by 
De’Longhi Inissia 
Espresso Machine  

$80 OFF 

129 99 
original 159.99

Instant Pot® Duo Plus | 6qt

$30 OFF 
VALID 26/APR THRU 12/MAY

The manufactuer does not allow coupons on Instant Pot® products.

 SAVINGS EVENT   

 SAVINGS EVENT   

 SAVINGS EVENT   

Canada Circular May, 2019

FINAL 
COVEREDITED

ORIGINAL
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matthewrenfroe.com • mrenfroe96@gmail.com • linkedin.com/mrenfroe


